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Abstract Methodoloc

This project Is about an educational trip that will
gave a group of Embry-Riddle students from
different majors the opportunity to gain a different
perspective of the Aviation industry. The project Is
composed of a visit to major aviation companies In
two different cities: Toulouse In France and
Frankfurt in Germany, with the idea to have real-
world exposure and be able to compare different
viewpoints, expectations, and future projects. _
Below are the logos of all the companies that - !
Travelers Executive Group’s members visited.

To measure the increase In knowledge during the trip,
students were tested before and after the trip. This trip
helps to show how essential site visits are. Comparing
both tests shows how much students knew about the
alrline industry, aircraft manufacture, and the European
market before the trip and how much students learn
from such site visits.

Figure 2: Condor Technik, Germany

At Lufthansa and Condor, students visited the operations
control center, and visited their technical department’s
hangar where they learned about airline operations and
maintenance engineering. At Frankfurt Airport, students
toured around the airport to observe airport operations and
management. Finally, the group visited the Airbus’ final
assembly line and the Aeroscopia Museum where they
learned about the history of Europe’s aviation industry.

Figure 3: Condor Headquarters, Germany
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Figure 1: Frankfurt Airport, Germany Figure 5: Tour Around the Rhine River
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